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HADMS ADMS2014 REVIEW
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VISITOR

Over 1852 marketing practitioners from 1031 leading companies attended ADMS2014,with 815

conference delegates and the rest as Expo visitors. ADMS2014 was unparalleled within the industry
in terms of overall scale and the quality of participants.

SPONSOR

In an exhibition hall of over 1000 sgm, 31 top-notch service providers demonstrated their outstanding products,
state-of-the-art techniques and solutions in digital marketing;
61 media partners including the big four portal websites offered continuous exposure to ADMS2014;

The innovative Agency Lounge enabled marketers opportunities to consule the Top 7 global digital agency for
advices in digital strategies and implementations.
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Throughout 9 different tracks, 85 prominent big shots and specialists in digital marketing
from APAC,of which 39 from brand advertisers, delivered 51 splendid speeches and
interactive panels for ADMS2014 attendees, which is also uncomparable.
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LEADING PARTICIPATING BRANDS
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EVENT DEMOGRAPHICS
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DEGREE OF SATISFACTION TOWARDS ADMS2014

VERY SATISFIED  SATISFIED NOT BAD JUST SO SO  UNSATISFIED
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HEAVYWEIGHT SPEAKERS

-

Pete Mitchell Tang Lan Asmita Dubey Dan Wong
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Global VP Marketing
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Huang Zhe Patrick Xiao Lawrence Wang Cai Fang
Head of Digital Director of Digital Marketing Digital and Social Media Director VP
Coach HRS China AIG Group comScore China
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Isacc Chan Zoe Zhou Jiang Yi Allen Xu
Asia Head of Digital Senior Digital Marketing Director Head of Global Newsroom Digital Marketing Lead
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Vivian Yeh

APAC Digital Marketing Director
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Ling Chen
Web Marketing Manager
Intel China

Ray Chow
Senior Media Manager
Hawley & Hazel China

Roydon Xie
Advisory Board Member
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Yimin Xiao Xiaofeng Wang Leo Liang Tracy Zhang
Secretery General Senior Analyst National GM of BD President
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ADMS HEAVYWEIGHT SPEAKERS

Xu Zhong Jeff Kwek Ali Kazmi Derek Kwok
Deputy Marketing GM GM of Business Development, OMG Head of Social Head of Programmatic Buyer Relation
Hunan TV Tencent OMG China Google Great China
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Robert Huo Keven Tang Paul Robson Kong Yu
Marketing Director CEO APAC President GM
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Grace Huang Jacquelyn Wu Peking Tan Roy Zhou
CEO Marketing Director R&D Director CEO
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Greg Paull
Founder&Principal | R3

Getting senior marketers and agency leaders together is a thankless task, while ADMS
has made it happen. This event should become an important annual forum for digital

innovation.

Sze Meng Soon
CMO | Visa China

With outstanding content and speakers, ADMS shall become a useful platform for

marketing practitioners to learn from each other and to build relationships.

Sandeep Bahl
MD Asia | Air New Zealand

ADMS offered a successful platform for brands to gain a deeper understanding of digital
marketing. The content was curated exceptionally well, while | was greatly surprised to
see so many opinion leaders and experts from the industry gathered to exchange
dialogues, innovations in digital marketing and present their own case studies at the

conference. looking forward to ADMS in 2015 with great anticipation.

Asmita Dubey
CMO | L'Oreal China

| am delighted to have had the opportunity to attend this year’s Asia Digital Marketing
Summit, looking forward to more brilliant experience and know-how exchanges when

ADMS returns in 2015!
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Kevin Guo

Marketing Communication Director | Ctrip

ADMS2014 has been proved a resounding success with wonderful contents and
participants. | also look forward to collaborating with ADMS once again this year and
hope my sharing about Ctrip’s marketing will help ADMS’s attendees know more about

OTA's digital marketing and brand building.

Daniel Yin
CMO | &c.
It is very rare to see a packed audience after 5pm at any marketing event, and what truly

moved me about ADMS was the genuine passion for digital marketing knowledge and
learning that | felt from its attendees. The selection of both speakers and speaking topics
by the event organizers were brilliant, with sharing sessions on basic digital marketing
concepts, as well as the latest case studies that offer a holistic analysis. Looking forward

to my next collaborative effort with ADMS!

Jacquelyn Wu

Marketing Director | Campbell Swire(China)

Prof. ITESM International Integrated Marketing | Fudan University

ADMS is an impressive event, whether in terms of its content design or speaker
selection. | really wished | could be at multiple places at once, so in this way, | would be

able to listen in and gain all the valuable insights at the event’s different tracks! | wish

ADMS even more impressive outings in the future!

As the inaugural edition of an annual series of events, this year’s ADMS is a remarkable success!
It is rare even at very mature conferences to see so many speaking guests and representatives
from the client side. As an industry leading third-party data marketing technology enterprise,
Miaozhen Systems places great significance to have the opportunity to join ADMS, where we

showcased two of our latest products SociMeter and PlanNex, while also unveiling our new
t h brand philosophy “Miaozhen Systems, your brand digital manager” with nearly 200 of our old
Iaoz en clients in attendance. We hope our products will help the industry better manage their digital
ystems assets, and enhance the value of big data. The promotional video we showed at the event
became the focal point of digital marketing leaders, brand marketers and media practitioners,
while attracting the interest of large numbers of attendees that flocked to our exhibition booth
for more information. We are glad to see such a trendsetting event emerge in this industry and

look forward to our continued collaboration in 2015 — whereby joining hands once again to spur

new growth of digital marketing in China.
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TO RETURN IN 2015

Shanghai International Convention Center
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2015 Meeting Here Again
Same Venue, Enhanced Value

2015.12.1-2

SFIMEH, RRSIHT R

DRIVING EVOLUTION IN DIGI

2 ADMS

Driving Evolution in Digital

THYEFEHIFES

Asia Digital Marketing Summit

p

y 4

QO +8621 61250058




